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Simi Valley Town Center the
latest mall with ‘for sale’ sign

‘The newly developed Simi Valley Town
Center, a 619,000-square-foot _shopping
center off of Highway 118, s up for grabs.
‘The center is now listed for sale, a broker
announced June 29. The mall, which opened
in 2005, has an occupancy rate of 86 percent
and includes Macy’s, Apple, Anthropologie,
California Pizza Kitchen, Forever 21 and
Victoria's Secret. The project
also provides additional land
for outparcel development.
Developed by current owner
Forest City Enterprises and de-
signed by F+A Architects, the
shopping center is being mar-

ating and growing high-wage technology-
based jobs in our region,” said Jim Dunning,
project administrator for Cal Poly’s Califor-
‘nia Central Coast Research Partnership.

keted by commercial real estate MARLIZE

firm Holliday Fenoglio Fowler. VAN ROMBURGH
HFF associate director Kristen Commercial
Murphy said the center is listed real estate
without an asking price.

‘The news about the mall comes a few
weeks after the 171,000-square-foot Target
Plaza in Oxnard changed hands in one of
the region'’s largest all-cash transactions this
year. Although a purchase price wasn't an-
nounced, the Oxnard center was listed for
$15. million.

Ventura County's retail space market
overall is seeing some movement, Bill Hage-
1is,the broker for the Oxnard plaza, told the
Business Times after that deal. “We're see-
ing a slow but sure ... emergence of activ-
ity from tenants who were priced out of this
‘market before” he said.

« Marlize van Romburgh can be reached
at myr@pacbiztimes.com
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