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Paso Robles shopping center
debuts with opening of Lowe’s

Lowe’s is now open for business in
San Luis Obispo County.

The home improvement store had its
grand opening Oct. 23 near Highway 46
in northeastern Paso Robles.

The 169,112-square-foot Lowe’s is a
strong anchor for the 287,900-square-
foot Golden Hills Plaza, a $70 million
shopping center that is also slated to in-
clude a Bed, Bath & Beyond, Subway,
UPS Store, El Polle Loco and a
Me-N-Ed’s Pizzeria.

“Paso Robles is going to be
a great fit for Lowe’s,” said Bill
Hagelis of Ventura’'s The Hage-
lis Group, which negotiated
the space for the retail giant. -
“Lowe’s is very careful with SARA
their site selection. They're con- HAMILTON
servative when it comes to ex- Real Estate
pansion, and that’s why they’re
still in the market now, while
other retailers are having to stop their
expansion plans and close stores. Lowe’s
has a steady, long-term approach to sus-
tainable growth — and it works.”

Hagelis said the home improvement
chain was attracted to the Paso Robles
area because the marketplace is appeal-
ing, the area is growing and the demo-
graphics fit them well.

“A Lowe’s store of this size represents
an average investment in the community
of approximately $18.5 million and cre-
ates up to 175 new jobs,” Paul Loubet,
Regency Center's vice president of in-
vestments, said in a release.

Lowe’s has locations in Simi Valley
and Ventura, and Hagelis is currently
negotiating sites in Camarillo and Ox-
nard as well as other locations in Ventu-
ra, Santa Barbara, San Luis Obispo and
Monterey counties.

The plaza was developed by Florida-
based Regency Centers, which owns and
operates almost 1 million square feet of
space between Paso Robles and Agoura
Hills, including the Oakbrook Plaza in
Thousand Oaks, Ventura Village and
Five Points Shopping Center in Santa
Barbara.
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